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Making Corporate Social
Responsibility a Priority

General Motors believes that we have an obligation to do
more than just build and sell great products. We also have an
obligation to give something back to the places in which we
do business. In other words, corporate social responsibility.

No doubt our company’s commitment to corporate socialresponsibility, or CSR, has been a
key factor behind GM’s success in China over the past decade.

CSR is not just about developing big programs or signing big checks. It is also not about
doing activities for the sole purpose of generating good public relations. CSR is about doing
our best to do what'’s right every day, as a company and as individuals, to help build a bet-
ter tomorrow. It is also about making the extra commitments that go beyond what is merely
required of us.

Each year, GM chooses a number of CSR projects in our local communities around the
world. In China, GM is committed to helping create safer, cleaner and healthier communities.
We select key initiatives to support these focus areas.

The many CSR programs in which we are actively engaged, are helping improve the lives of
our friends and neighbors across China. GM China will continue to make CSR a vital compo-
nent of our business to demonstrate our long-term commitment to China.

Thanks for your support and care for GM.

Kevin Wale
President and Managing Director of GM China
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Brief Introduction

The General Motors-China relationship dates back more than eight decades.
GM China’s vision is together with its partners, to be the best automotive group
in China.

GM has eight joint ventures and two wholly owned foreign enterprises as well
as more than 20,000 employees in China. GM, along with its joint ventures,
offers a broad lineup of vehicles and brands in China. Products are sold under
the Buick, Cadillac, Chevrolet, Opel, Saab and Wuling nameplates. In 2007,
domestic sales of vehicles by GM an d its joint ventures rose 18.5 percent on an
annual basis to a record 1,031,974 units. GM ended 2007 with an estimated
market share in China of 12.1 percent. It has been the sales leader among
global automakers in China for three consecutive years.

GM is a “catalyst for change” and “best partner” that is helping China move
toward a safer, cleaner and healthier society through technology, education and
philanthropy. It will continue to provide leadership in these areas while serving
as a positive example for other companies.

Please visit http://csr.gmchina.com
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GM in China Today
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First Global OEM
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GM Environmental Principles

The GM Environmental Principles, adopted in 1991, outline the company’s approach
to environmental responsibility. As a responsible corporate citizen, GM is dedicated to
protecting human health, natural resources and the global environment.

The following environmental principles provide guidance to General Motors personnel

worldwide in the conduct of their daily business practices.

¢ \We are committed to actions to restore and preserve the environment.

¢ We are committed to reducing waste and pollutants, conserving resources, and
recycling materials at every stage of the product life cycle.

¢ We will continue to participate actively in educating the public regarding environmen
tal conservation.

¢ We will continue to pursue vigorously the development and implementation of tech
nologies for minimizing pollutant emissions.

¢ We will continue to work with all governmental entities for the development of
technically sound and financially responsible environmental laws and regulations.

¢ \We will continually assess the impact of our plants and products on the environ
ment and the communities in which we live and operate with a goal of continuous

improvement.

GM is committed to promoting sustainable development in China through its lead-
ership in the development of advanced energy-efficient and environmentally friendly
technologies.
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m Introduce and Apply Advanced
Technology with the Aim of

“Zero Emissions”
RIS I, NBTTEIMERIAN, T SEHL “SHEW

GM is committed to the research and development of new technologies to promote energy ef-
ficiency and reduce fuel consumption. GM has set near-term, mid-term and long-term goals of
the application of various technologies, including a long-term goals of hydrogen fuel cell technol-

ogy.

1) Promote Advanced Internal Combustion Engine Technology
Over the past 30 years, the fuel efficiency of GM passenger cars has increased 130 percent
while hydrocarbon emissions have been reduced by over 96 percent since 1960.

2) Hybrid Technology

In October 2004, GM partnered with SAIC in operating hybrid buses to explore their market
potential. By the summer of 2008, GM plans to launch its Buick Lacrosse Hybrid designed in
China. It will be GM’s first hybrid mid-size car outside of the U.S.

3) Fuel Cell Project

As a clean, reliable energy, fuel cells don’t need gasoline and emits only water vapor. In October
2004, GM and its strategic partner in China, SAIC, signed the Cooperative Memorandum for
Clean Energy Projects. In October 2005, GM and SAIC joined hands to strengthen their coop-
eration in clean energy vehicles and promote the development and production of high-efficiency
and clean energy in China. GM and SAIC’s cooperation provided a blueprint for China’s automo-
tive industry for driving it from the era of gasoline into the hydrogen era.

4) GM'’s E-Flex Technology

GM’s E-Flex propulsion system is flexible, enabling it to covert various fuels such as gasoline,
ethanol, bio-diesel and hydrogen into electricity. This system has the potential to greatly pro-
mote the process of energy diversity for the automotive industry.
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Gas-Friendly to Gas-Free

GM’s strategy is energy diversity to reduce environmental impact and improve

energy security by reduced dependence of vehicles on ail.
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=« Greening
the Supply Chain

IMRBYAE ™ Ao AHN B

In 2005, GM worked with the World Environment Center (WEC) and China’s Society of
Automotive Engineers (SAE) and Shanghai GM to launch the Green Supply Chain (GSC)
program. GM provided the funding and technical support for the GSC project in China
and the WEC administered the project.

As the first activity of its kind in China, it is aimed at promoting sustainable development
in every link in the supply chain of China’s automotive industry. It is helping suppliers
improve their manufacturing processes by lowering their consumption of raw materi-
als and energy. The program is representative of GM’s long-term commitment to sup-
port the development of China’s automotive industry. It is also in line with the Chinese
government’s call to build a society that conserves its resources. Shanghai GM’s tier-one
parts suppliers are engaged in this program.

This has been a very successful pilot project. On a five-year basis, the cash flow alone is
over $1 million in net present value (NPV) using a discount rate of 15 percent. Reducing
CO2 emissions by over 2,500 tons and eliminating the consumption of over 28 million
gallons of water per year are just some of the positive results. At current market rates, if
the suppliers could sell their tons of CO2 abatement it would raise the NPV of this initial
phase of the project to over $1.3 million.

On July 30, GM joined with the MOC Multinational Study Center to host the MNC’s Role
in China’s Environmental Protection Forum, which received an enthusiastic response
from participants.
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s Helping Shape China’s
Automotive Energy Strategy

On October of 2007, GM announced support of research on the pursuit of energy-efficient and
environmentally friendly transportation in China.

China Automotive Energy Research Center (or CAERC) is a joint effort of GM, Shanghai Auto-
motive Industry Corp. Group (SAIC) and Tsinghua University. The non-profit scientific research
and educational institution, which is located at Tsinghua University, is the first professional re-
search institution in the area of automotive energy in China. It will support the development of
a comprehensive automotive energy strategy specifically for China while serving as a training
base for high-level and multidisciplinary research talent.

The goal is to help China move away from its reliance on petroleum-based fuel and toward
sustainable transportation.

CAERC will conduct multidisciplinary, systematic, objective and in-depth research on energy
supply chains and demand, leveraging the technical and human resources of its partner com-
panies. At the same time, it will work with various organizations in government, the academic
community and related industries in China in order to participate in the formulation and discus-
sion of China’s overall energy roadmap and policy.

T BERFIPEERERFFR DL
China Automotive Energy Research Center (CAERC) at Tsinghua University
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Rick Wagoner, Chairman & Chief Executive Officer of GM and Lawrence D. Burns, Vice Presi-
dent of GM in GM’s Equinox hydrogen fuel cell vehicle at Diaoyutai Guest House in Beijing.
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Ecosystem Protection
& Environmental

Protection Education
ESARRPRINERRE

GM has done many projects on environmental protection, in order to achieve
the harmony between humans and nature.
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m Activities Committed to
Environmental Protection
BT S BRSPS T )

Preserving the environment is a key GM environmental principle. In conjunction with its rapid de-
velopment in China, GM is addressing what it regards as its environmental responsibility through
various means. One of the newest and most important projects is the Chongming Dongtan
Wetland Protection Program.

Chongming Dongtan is the most integrated wetland in the Yangtze River Delta. It is an important
bird migration stopover point and has a fast-developing ecosystem, which is rare worldwide.
Protection of the Chongming Dongtan Wetland National Nature Preserve is therefore of great im-
portance to China’s wetland protection strategy and to Shanghai’s ecologically friendly growth.

GM and The Nature Conservancy (TNC) started cooperation on environmental protection in
1994. In 1999, GM and GM China began supporting The Nature Conservancy of China with
cash and vehicle donations to assist TNC’s conservation efforts. In 2006, GM provided funding
to TNC for research and development of the biodiversity evaluation system for the Chongming
Dongtan Wetland National Nature Preserve as well as the first phase research project for the
preserve’s biodiversity assessments. The material is under review with the goal of gaining a bet-
ter understanding of the Chongming Dongtan Wetland National Nature Preserve and how to
protect.

On July 30, 2007, GM announced a donation to TNC for the second phase of its study on the
Chongming Dongtan Wetland project. It includes a Chongming Dongtan conservation manage-
ment plan, Chongming Environment Education Center Planning Proposal (the facility is expected
to be open to the public in time for World Expo 2010 Shanghai) and an English version of a
Chongming Island book.
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s ENnvironmental

Protection Education
RN S ABVINERPHE

GM actively participates in and supports
environmental protection education.

1) Sponsor Lijiang Visitor Center

GM has been cooperating with TNC on protecting the ecosystem in Yunnan Prov-
ince for 9 years. In 2005, GM provided funds to TNC to support the establishment
of the Lijiang Visitor Center for Nature and Culture in China’s northwestern Yunnan
province. The Lijiang Visitor Center, which opened on May 1, 2005, showcases
the abundant biological and cultural diversity of the region and promotes TNC's
conservation approaches and methods. It is intended to encourage both local and
foreign visitors to protect the spectacular and unique environment of northwestern
Yunnan, lead them to consider environmentally friendly methods of tourism and
development, and encourage their support for related conservation activities. The
Lijiang Visitor Center provides environmental activists and volunteers opportunities
to work as interpreters and tour guides at the center.

GM’s HydroGen3 visited Heilongtan Park in the city of Lijiang on August 2, 2007,
becoming the first hydrogen-powered fuel cell vehicle to appear in Yunnan prov-
ince. Volunteers who had given their time to the Lijiang Visitor Center were recog-
nized at this event and encovraged to continue working hard and make the center
an outstanding environmental protection showcase.

2) Lijiang Photo Exhibition Tour Sponsorship

A traveling photography exhibition launched by students of the Naxi minority study-
ing in Beijing began on October 9, 2007 at Beijing Normal University. Entitled
“Lijiang, Our Home,” the month-long exhibition was supported by GM China, TNC
and the Lijiang municipal government’s Beijing Liaison Office. It visited 10 Beijing
universities, including Renmin University, Peking University and the Central Univer-
sity for Nationalities.

The exhibition showcased the glory of the Naxi culture through a large number of
stunning photographs. It also promoted green tourism and environmental protec-
tion, encouraging more people to become involved in the preservation of China’s
natural environment.
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China’s Response to

Global Road Safety Week
“Harmonious China Roadshow”
2IEREZEE TEEPET
A BRIEE )

On April 23, following the official opening of the First United Nations Global Road Safety Week at
the side of Geneva Lake, China’s “United Nations Global Road Safety Week - China Region 2007”
organized by the Center for Disease Control under the auspices of seven of the State’s ministries
and commissions including the Ministry of Health; the Ministry of Education and the Ministry of
Public Security, was unveiled. As the world’s largest car manufacturer and the leader in car safety
technologies, GM China also actively took part in the event. GM exclusively supported one of the
events — “Harmonious Traffic in China — Convoy for the Inspection and Promotion of Road Safety”
— by donating RMB 2 million; and also organized a fleet of 10 Chevrolet vehicles to accompany
the event across China, so as to assist in the survey and research in the inaugural event in Beijing
and five other cities.

GM has always focused on the research and promotion of car safety technologies. While continu-
ing to enhance the safety of GM’s products, the company also actively promoted the road safety
concept of “Harmonious development of people,cars and roads”, a theme which happens to be
consistent with that for the Global Road Safety Week. Through this event, the company helped
China’s drivers to raise their awareness of safe driving and cultivate safe driving habits.

The Roadshow covered cities throughout China of varying topographic and road conditions and
cultural characteristics. . It started in Beijing and travelled through Xi’an; Chengdu; Changsha;
Shanghai, Tianjin and back to Beijing. The event involved traffic safety education and promotional
activities such as survey and testing of road safety; public education of road safety; recruitment of
road safety volunteers; distribution of safety bookmarks and collection of signatures of road safety
supporters, etc. It was aimed at appealing to the society especially in the case of youths, to take
joint-action to reduce traffic hazards and to ensure safety inside and outside the cars; to further
improve road infrastructure and emergency rescue system and capabilities; to use road safety as
a platform to demonstrate harmony between people, cars and roads, as well as to establish a
harmonious relationship throughout society.

At Kunlun elementary school in Xian, GM’s experts Terry Pritchett and Iris Wang, taught a lively
group of students the traffic safety glossary and road safety practices and asked them to share
what they have learned with their parents. At the Sichuan University, the students, divided into
passersby, auto drivers and bicycle riders, fiercely debated on the traffic safety issues, with the
enthusiasm to improve traffic conditions and their strong personal-responsibility. The bookmark
embodied with safety knowledge and information was distributed; various activities such as vol-
unteers’ signature drive, painting and emergency demonstration were passionately performed by
the students.



-
ERsErEzewts Rt | 024

.




i 4

@25 | Corpoia\;e Social Responsibility of E;eneral Otors China




EmsErEzewtasE | 026

FPublic Health

/A

3

=)

o

1l

29

Public health is closely linked with human life and social and economic de-
velopment. GM believes that improvements in public health and the promo-
tion of social welfare are fundamental to sustainable social and economic
development.
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a AIDS Prevention and
Awareness Education

PBH SO ZEIRBY A m SB[/

As a company that manufactures and sells its cars
and trucks in more than 200 countries, GM is actively
engaged in AIDS education and other health related
projects worldwide.

1) Support of the Chinese Version of “A Closer Walk”

In 2006, GM supported the production and showing of a Chinese version of the
documentary “A Closer Walk.” It called on people to be aware of the struggle against
AIDS and to show concern for those impacted by the disease. It also served as a call
for more proactive support in preventing the spread of AIDS.

2) Playing Card Project

In 2007, GM helped fund and participated in the Rural Workers Health Education
Project organized by the Global Business Coalition (GBC). The project aimed to
educate migrant workers in China’s capital about AIDS and other communicable dis-
eases. As part of the program, useful information about AIDS, tuberculosis and ma-
laria prevention was put on playing cards, which were given free of charge to migrant
workers. University volunteers distributed playing cards at railway stations. GM China
Vice President David S. Chen (second from left) donated playing cards to migrant
workers in Beijing.

3) AIDS Orphans Summer Camp

In August 2007, GM participated in the AIDS Orphans Summer Camp initiated by
the Chi Heng Foundation. The camp provided students the opportunity to visit GM’s
Shanghai GM joint venture assembly plant to help build their confidence and self-es-
teem, while giving them an insight into business and urban life.

4) Care and Health Campaign for a Harmonious Campus

Before World AIDS Day 2007, the Care and Health Campaign for a Harmonious
Campus was launched by GM China in partnership with the GBC and World Health
Organization. The program involved eight universities. It encouraged students to
adopt a positive attitude toward life and build strong, healthy campuses. GM believes
students are energetic, sophisticated and responsible individuals who need to be
made aware of the need for AIDS prevention and the importance of not discriminating
against AIDS victims.
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Drinking Water Seminar
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The China Rural Clean Drinking Water Seminar co-hosted by GM and

the China Friendship Foundation for Peace and Development an
supported by the Ministry of Water Resources was held in September ’
2007, and involved 10 cities and provinces. It focused on approach

and technology for addressing quality and supply drinking Water
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Philanthropy
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As a responsible corporate citizen, we also take actions to help build a better to-
morrow for China.

EA—TARERNEIMIEAR, BAARFENSHEAEMRSEADPENSE
BERRTMBCNE.







033 | Corporate Social Responsibility of General Motors China

s GM Fellowships Given to 57
Individuals to Carry Out

Research in Social Sciences
“BASE - DEERAASTRYS B

On September 19, 2007, 57 university students from across China were named re-
cipients of GM Fellowships during a ceremony held at Beijing’s Tsinghua University.

GM Fellowship recipients received funding to continue their research in the social sci-
ences. They also have the opportunity to engage in internships and field study at the
CDREF, which will help them along in their professional careers.

The GM Fellowship Program is part of the CDRF’s Young Professionals Program. Its
purpose is to cultivate outstanding talent in the social sciences who can find solutions
to the issues that are affecting China’s development and reform agenda, and involve
energy security, environmental protection and the opening of the financial sector.
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m GM Signs MOU with Ministry of
Education to Accelerate Automotive
Research and Development in China
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GM announced on May 8th of 2007 that it has formalized a Memorandum of Under-
standing (MOU) with China’s Ministry of Education to strengthen its cooperation with
Chinese universities in the research and development of automotive technologies.
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M GM will share its industry-leading technology and expertise with Chinese universities

as part of its effort to encourage technology innovation. GM will support the Ministry
of Education by funding a three-year program that will reward researchers at Chinese
universities who make major achievements in automotive technology innovation. GM
and the ministry will also organize five annual industry seminars to share the latest

industry technology and promote cooperation among participants.

As a key component of the MOU, the Ministry of Education will support GM’s promo-
tion of the PACE program at Chinese universities. PACE (Partners for the Advance-
ment of Collaborative Engineering Education) was founded in 1999. It has supported
40 leading academic institutions in 10 countries around the world through the contri-
bution of computer-based engineering tools.
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3- GM Donation for
the Snow Relief Fund
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During the winter of 2007-2008, a number of provinces in southern China
were impacted by extremely heavy snow, which caused huge economic
losses. GM China donated to the snow relief fund and was honored with the
Humanitarian Service Medal by the Red Cross Society of China.
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Donation Ceremony - GM China Vice President David S. Chen and Wang Haijing
General Secretary of the China Red Cross
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Facility Environmental

Performance
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Data Source: SGM Facilities in Shanghai,Yantai and Shenyang & SGMW Facilities in Liuzhou and Qingdao
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